This study aims to analyze the relationship between entrepreneurial characteristics from Islamic perspective and the performance of SMEs of Muslim entrepreneurs in Indonesia. Factors suspected of affecting entrepreneurial characteristics from Islamic perspective are fathanah (wisdom), amanah (trustworthy), siddiq (truthfulness) and tabligh (advocacy). The study method used an explanatory survey with data collection techniques with technical questionnaires and interviews to 50 fashion muslim entrepreneurs in Bandung-West Java. The collected data is analyzed by using SPSS. The result from the study shows that Entrepreneurial characteristic from Islamic perspective has relationship with the performance of SMEs. This finding implies that in order to improve the performance of SMEs especally for Muslim entrepreneurs must be empowered their self to have the strong motivation to excel their potentials sources based on the Islamic teaching in Quran and Sunnah.
Introduction
Muslim population in Indonesia is about 87.18% (BPS: 2017). The Muslim population are expected to support the economic growth in Indonesia. Meanwhile, by the increasing of the number Muslim population in Indonesia has also increased the demand of the Of the 750,000 SMEs engaged in the clothing sector in Indonesia, around 30% of them are muslimwear producers, with large companies occupying 40%, while small and medium enterprises each occupy 30% respectively of the market (Global Business Guide Indonesia -2016).
Entrepreneurs who have a firm commitment of holding shari'ah rules in entrepreneurship, is expected to be a driver of economic growth. Hence, the entrepreneurs are expected to encourage a business growth climate with creativity and innovation.
Entrepreneurship as a business management topic area is important to contemporary and traditional Islamic principles. Islam can be considered an entrepreneurial religion due to its historical development, which originates from merchants and traders. Islamic entrepreneurship combines the religious beliefs of Islam with the business notion of what it means to be an entrepreneur. The combination of traditional entrepreneurship studies focusing on innovation, risk taking and forward thinking need to be integrated into religious beliefs in order to understand the role of Islamic entrepreneurship in society (Ratten, 2015) . The main problems of the majority Islamic countries such as Indonesia are lack of investment in people, steady decline in productivity, shortage in employment opportunities, lower of education and depletion of non-renewable natural resources. Moreover, The market of Muslim customers is rising and entrepreneurs are developing (new) products to respond to demand. Given these trends, a reflection on the inter actionbetween Islam and entrepreneurship becomes particularly pertinent (Gümüsay,2015) .
Literatur Review

Entrepreneurship and religion
The intersection of entrepreneurship and religion constructs provides an understanding of how an entrepreneur's heightened consciousness in terms of his/her personal values and beliefs can impact his or her business activities and crucial characteristics of the entrepreneurial process, such as the recognition of opportunities, the creation of new ventures, as well as the operation and growth ofthese firms (Balog et.al,2014) .Religious beliefs are intertwined with cultural values and together influence the social desirability of entrepreneurship and the nature of entrepreneurial activity (Dana,2010) . Islamic religiosity has the potential benefit of fostering entrepreneurial motivation, enhancing DOI 10 .18502/kss.v3i13. 4232 Page 577
2nd ICIEBP performance and commitment to social responsibility (Adamu et al.,2013) . Based on the result of the research about entrepreneurship and religion discovered patterns that reflect beliefs and values affecting entrepreneurship (Dana, 2010) . The perceptions of the Islamic religion and its impact on entrepreneurial behaviours, from the perspective of those directly involved with the respective religious belief and entrepreneurial behaviour (Davis,2013 ).
History of entrepreneurship Islamic perspective
Although religion has been largely eglected in organisations and management studies, there are still some initial efforts trying oriented to match the adequate relevance of religion in these studies since religion plays a central role in many soci- 
The context of an Islamic entrepreneurship
Entrepreneurship and business in Islamic perception have a special place. 
Islamic entrepreneurial characteristics
The role of Islamic ethics in business helps motivate entrepreneurs to contribute to 
Amanah (trustworthiness)
Amanah is trustworthy as a reference for the implementation of a sense of responsibility, trust, and honor. In the command contained values that must be cultivated such as honesty, responsibility, commitment, dependability, respect and credibility (Siswanto, 2016 The nature of trust is responsibility. Trustworthy can be a test of faith for a Muslim entrepreneurs and a way to achieve glory. Entrepreneurs feel a personal responsibility for the outcome of ventures in which they are associated. They prefer to be in control of their resources to achieve self-determined goals. This willingness to accept the responsibility for the outcome of the entrepreneurial venture is closely related to the deep desire of entrepreneurs to mantain an internal locus of control (Zimmerer and Scarborough,1996) .
Responsive means when solving problems quickly and never avoiding any problems.
(c) Objective
Muslim entrepreneurs will always act objectively by analyzing correctly and honestly for the common good.
(d) Accurate
Muslim entrepreneurs will provide solutions according to needs.
(e) Discipline
Muslim entrepreneurs who are disciplined is able to adjust the desire with the rules that apply and always obey the principles so that it can form a culture that is good for himself and the people around him.
Characteristic qualities of the Prophet Muhammad's mandate because he has a quality of self that has qualifications that are worthy of trust. The quality consists of quality of character or morals and expertise.
Siddiq (truthfulness)
Truthfulness for Muslim entrepreneur is a behavioral asset to build the charac- The main character that must be possessed by an entrepreneur apart from being creative, innovative, having the courage to face risks, being able to withstand various challenges and being able to seize opportunities and be competitive, there is a main character that is the identity of a Muslim entrepreneur, namely noble character as Muhammad example. Every entrepreneur should make all the moral and behaviors of Muhammad PBUH as an example that is the guide in entrepreneurship.
Entrepreneurial characteristis from Islamic perspective and performance of small and medium-sized businesses
A number of research studies from the last few years about entrepreneurial charac- Gupta and Muita (2013) . the relationship between entrepreneurial characteristics and the impact they have on the growth of a business venture. The typical characteristics of a successful entrepreneur are innovativeness, the ability to take risks and to co-operate, market and manufacturing knowledge, as well as, business management and marketing skills. Also, the ability to identify and grasp profitable business opportunities, to be able to correct errors effectively, the desire to take risks and a good nose for business are all characteristics of a successful entrepreneur.
(Littunen 2000).
The entrepreneurial characteristis are the ability to learn from failure, integrity and reliability, low need for status and power, calculated risk taking, tolerance for ambiguity, stress and uncertainty, persistence, orientation to opportunities and goals, drive to 
Small and medium-sized businesses (SMEs)
The key characteristics of a small firm that has been used extensively by governments and scientists around the world, according to management literature, is the one used by the Bolton Committee in its 1971 Report on Small Firms. The economic definition regarded firms as small if they satisfied the following three criteria (Piperopoulos,2016):
1. They had a relatively small share of their market place.
2. They were managed by owners or part-owners in a personalized way and not through a formalized management structure. Based on the above discussion, it is hypothesized that:
Entrepreneurial characteristics from Islamic perspective have the relationship with performance of SMEs.
Research & methodology
The methodology of this study is the survey design method to obtain data which were processed with SPSS using descriptive statictical tool to answer the research hypotheses.
Population and sampling
In order to test the aforementioned hyphothesees, a quantitative study was conducted in Bandung. The population consists 50 Muslim fashion entrepreneurs in Muslim fashion business. A simple random sampling was employed to select the respondent among the study population.
Measures
All constructs in this research were measured uing multiple items, five-point Likert scale ranging from strongly disagree to strongly agree. The entrepreneurial characteristics will be evaluated from the four characteristics of Muhammad Prophet is a man who can be a good example for all of the mankind. He got Al-Amin tytle (a believable human).
Muhammad Prophet got that tytle because his good characters which is Siddiq (Honest), 
Demographic variable Frequency Percent
Gender
• Male 12 24
• Female 38 76
Age group
• Below 30 and 30 years 36 72
• 31-40 years 9 18
• 41-50 years 3 6
• 51 years and above 2 4
Marital status
• Single 18 28
• Married 32 72
Highest level of education
• Junior High School 5 10
• Senior High School 34 68
• Diploma 2 4
• Degree 9 18
Years of business experience
• 1-3 years 33 66
• 4-5 years 8 16
• 6-10 years 8 16
• More than 10 years 1 2
Gross Revenue (rupiah) *monthly
• 50-100 million 46 92
• 101-250 million 3 6
• 251-500 million 1 2
Result and Discussions
Since the instrument of this study was self-constructed by the researcher, there arises a need to conduct a pilot study to show the reliability of the instrument. 
